
RecyclingPartnership.org

YOUR
RECYCLING
COMMUNICATIONS



F U N D E R S

Curbside Value Partnership 
is now 

The Recycling Partnership

Committed to 
stronger recycling solutions 

since 2003
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What is THOUGHTFUL OUTREACH?
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What is THOUGHTFUL OUTREACH?

Social 
Marketing 
for 
Behavior 
Change
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Technical
Assistance

Messaging

Systems Approach
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BMPs

Planning

Communications

Common Themes
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BMPs- Strategic Planning, Resources and Tools

Grants and customized
campaign components

Open-source graphics and 
downloadable outreach 
tools and worksheets

Web-based learning, enews, 
webinars, workshops
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Let’s Put It To Work
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Classic Marketing 101
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Breaking Down “Create” (aka making the plan)



RecyclingPartnership.org

Connection. Connection. Connection.



RecyclingPartnership.org
13

Time to Grow
Carts hold more valuable 
recyclables. Wheels make it 
easier to take recyclables to 
the curb. They have a lid to 
keep contents intact.
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Modeling Behavior
This classic campaign shows 
the act of rolling to the curb, 
and preloads the concept so 
new carts are clearly intended 
for recycling.
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Multiple Channels
It takes clear, compelling, and 
constant communications to 
raise participation rates and 
decrease contamination rates. 
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Basics First. 
And Always.
What.
When. 
Where.
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TIPS 
and 
TRICKS
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Pick a Topic
Choose what you’ll use…

Add a Material

Boost Participation

Special Collection

Service Change 
(bins to carts)

New Drop-off Site

General Awareness

Reduce 
Contamination
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Parameters
Budget: $20,000
Population: 100,000

Assignment
Answer: WHAT, WHO, HOW

Justify your choices

Add a Material

Boost Participation

Special Collection

Service Change 
(bins to carts)

New Drop-off Site

General Awareness

Reduce 
Contamination
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Breaking Down “Create” (aka making the plan)
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AND THEN…
Things change.

1. Outreach Budget cut by 50%

2. Community Event (fly a kite day)

3. Outreach Budget cut by 75%

4. Education Grant (extra $10,000)

5. Outreach Budget cut by 25%

6. Municipality just doubled down on 
Instragram



RecyclingPartnership.org

AND THEN…
Things keep 
changing.

1. Outreach Budget cut by 50%

2. Free space for either a regular ad or 
column in local newspaper

3. Outreach Budget cut by 75%

4. Marketing Intern

5. Outreach budget cut by 25%

6. Your MRF now accepts rigid plastics



RecyclingPartnership.org

#RealHeroesRecycle
Celebrating The Many
Everyday Heroes Who Make 
A Difference by Recycling

Act locally.  Connect socially.



Elizabeth Schussler
Communications Director

RecyclingPartnership.org

Jason Hale
Senior Consultant

Recycle.com

Thank You!


