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THE RECYCLING
» PARTNERSHIP

Curbside Value Partnership
IS now
The Recycling Partnership

Committed to
stronger recycling solutions
since 2003
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S1x Aspects of Healthy Recovery

. Committed Communities [ Robust MRF Processing
provide ample access and creates quality bales through
opportunity for expansion dependable flow of clean material

| Public-Private Partnerships | Strong End Markets
coordinate across sectors drive demand and appealing price
Supportive Policy 2l Thoughtful Outreach
recognizes the value of the boosts participation, reduces
recovery supply chain contamination
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What is THOUGHTFUL OUTREACH?
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What is THOUGHTFUL OUTREACH?
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MESSAGE
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RecyclingPartnership.org

THROUGH

Social
Marketing
for
Behavior
Change




Systems Approach

Technical

Assistance
OPERATIONS OPERATIONS
Messaging

EDUCATION EDUCATION
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Common Themes
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BMPs- Strategic Planning, Resources and Tools

Web-based learning, enews,  Open-source graphics and  Grants and customized
webinars, workshops downloadable outreach campaign components

tools and worksheets

STRATEGIC RESOURCES -/ 1
PLANNING THEY
WANT
THEIR
BIN
BACK.
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Let’s Put It To Work

Thoughtful _@

Outreach

[ I’IAERBI'EN%Ygémg RecyclingPartnership.org



Classic Marketing 101

Create Build Execute ASSesS
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Brea klng Down “Create” (aka making the plan)

@AT ~ Goal Objective Budget

@o ~ Target Audience

@W - Strategy Tactics Key MesSageS  Timeline
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Connection. Connection. Connection.

WHO ARE YOU TALKING T0?
WHAT DO THEY WANT TO KNOW FROM YOU?
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Time to Grow o

Carts hold more valuable CAl
recyclables. Wheels make it THEY
easier to take recyclables to WANT
the curb. They have a lid to THEIR

BACK.

keep contents intact.

HEY.CITY OF COLUMBIA

This May, you' e reosiving & 056 gaBon recyuling cart. 7o Foee
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Modeling Behavior

This classic campaign shows
the act of rolling to the curb,
and preloads the concept so
new carts are clearly intended
for recycling.
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Multiple Channels

It takes clear, compelling, and
constant communications to
raise participation rates and
decrease contamination rates.
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CITY OF COLUMBIA

RECYCLING
MATERIALS
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B a S i CS F i rSt . IST and 3RD MONDAYS

JULY
AUTOMATED COLLECTION REQUIRES

And A|Way5- jéf?}?[m—-- b ACCESS

W h at. _ \ovEMBER [ v Place your cart at the &
h J 'f‘, Y curb with at least 3ft
When. EBRUARY open space to allow for <,
MARCH pickup access.
Where. APRIL

MAY
JUNE

"Labor Dy, Please chock with $he Gty of Colusrdaa

or tha holday schedule changes
\ ! Paper & Cardboard KEEP OUT

Rol' mt S : | -~ Newsgopor Flattened  Comef & TEsue Pustc Bags  Food Wined

& Jurk Mad Cwcioand Boxes

Collection Schedule ', S0
Accepted Materials & 0 @ @ A

TR ST F Ay g AAT

set Out Instructions TR i oy
= 000 1es

Phone humber HEY, CITY OF FLORENCE!

- MEET YOUR NEW RECYCLING CART.
websrte ""‘lq; S00m 7o 1 5w 0H1ING 8 g ach The e ¥5-34K0n recyCHNG Cart hat two whees

Tor aany IMaseverng Acd & B t5 keng Bungs txly, 1 9oing 1o make recyciing
. .
I. PUSH T W S PO FECYC e e Lees wtach e gocd for sverpoe

\ ’ For more information vislt o w Flornncs Al arg boaremcaacpcle
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TIPS
and
TRICKS

|@ THE RECYCLING RecyclingPartnership.org

\>-7, PARTNERSHIP



Reduce
Contamination

Pick a Topic Add a Material
Choose what you’ll use...

Special Collection General Awareness

Service Change Boost Participation
(bins to carts)

New Drop-off Site
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Parameters Add a Material
Budget: $20,000
Population: 100,000

Special Collection

Assignment
Answer: WHAT, WHO, HOW

Service Change
(bins to carts)

Justify your choices

New Drop-off Site
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Reduce
Contamination

General Awareness

Boost Participation



Brea klng Down “Create” (aka making the plan)

@AT ~ Goal Objective Budget

@o ~ Target Audience

@W - Strategy Tactics Key MesSageS  Timeline
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AND THEN .. 1. Outreach Budget cut by 50%
w 2. Community Event (fly a kite day)
3. Outreach Budget cut by 75%

4. Education Grant (extra $10,000)

Things change.

5. Outreach Budget cut by 25%

6. Municipality just doubled down on
Instragram

O THE RECYCLING RecyclingPartnership.org
. PARTNERSHIP



AND THEN... 1. Outreach Budget cut by 50%

Things keep
changing. 2. Free space for either a regular ad or

column in local newspaper
3. Outreach Budget cut by 75%
4. Marketing Intern
5. Outreach budget cut by 25%

6. Your MRF now accepts rigid plastics
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RECYCLING MAKES BEING A '
bt e v SUPERHERD SUPER EASY!/“P'

Everyday Heroes Who Make N A
frere . & @ &g
A Difference by Recycling -
Recycle Snap Share recycling hero photos
#RealHeroesRecycle

Act locally. Connect socially.
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Elizabeth Schussler
Communications Director

Jason Hale
Senior Consultant

RecyclingPartnership.org Recycle.com



